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Cellular Analysis Landscape is Changing

CD3 -T cells

Yesterday

• Single Parameter

• Technical

• Few Approaches

• Simple Reagent Systems

• Saves Budget/Slow Progress

CD20 - B cells

CD14 - Monocytes

CD85d - Dendritic

CD56 - NK cells

CD11b - Neutrophils

CD23 - Eosinophils

Today

• Multiple Parameter

• Technical & Economic

• Multiple Approaches

• Complex Reagent Systems

• More Productive
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Drivers of Cell Analysis Market

Commercial Need:

• Novel content
• Novel multiplexing technologies
• High quality easy-to-use 

kits and products

$20mm+ market
5 year CAGR 55%

$265mm market
5 year CAGR 6-8%

4 - 12+ color assays

<4 color assays

08 - 12

eBioscience is well positioned to
capitalize on these opportunities

Multi-Parameter Flow Cytometry Incremental New OpportunityDrivers:

• Number of targets to evaluate
• Desire to multiplex targets
• Increased interest in “dim & rare” biology
• Rapid growth in multi-laser instrument

installed base
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8,500+ Cell Analysis Reagents

eBioscience provides more than 8,500 multi-parametric cell analysis products that allow its customers to gain insight

into the mechanisms that control and define cells

• Fluorochrome
labeled antibodies
for identification by
flow cytometry

• Bioactive antibodies
& proteins that
stimulate or inhibit
in vitro and in vivo

• Quantitative assays
to measure
cytokines and
growth factors

• Assays for
identification of cells
based on functional
response

• Buffers  & protocols
for looking inside
the cell without
destroying the cell
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• 4,000 products
• Focused on multicolor flow cytometry

• 500  Immunoassay products

• 1,800 Immunodetection products

Ready Set Go!
 I nstant ELISA

Flow Cytometry

 
      for flow cytometry

• 1,000 products
• Focused on multicolor applications

     for In vivo imaging

Immunoassays & Immunodetection

In vivo Imaging & Microscopy

TrueBlot
IP & Western Blots 

Areas of Expertise

• 600 products
• Antibodies and recombinants

Cell Signaling

Functional Grade
Proteins & Antibodies

eBio’s Research Products
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eBioscience Product & Revenue Mix

2008E

21%

12%

6%

41%

Product Mix

13%

7%

2008E

12%

55%

Revenue Mix

12%

4%

2%

15%

1 - 4 Color Flow Cytometry

Immunodetection

Immunoassays

Imaging

Cell Signaling

5 - 12 Color Flow Cytometry

Agenda

 Company Today

 Market Opportunity

 Market Strategy

 Financials

 Positioned for the Future
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eBioscience Strategy

Align product categories to high
growth workflows

9 - 12%

Industry eBioscience 

30-35% 

Technologies

• Antibodies

• Recombinant Proteins

• Fluorochromes

Products

• Flow Cytometry

• Immunodetection

• Immunoassays
• Imaging

Key Focus Areas

• Immunology

• Oncology
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Key Competitive Advantages

• eBioscience is a preferred partner

• Solid “domain” knowledge

• Strong brand

• Focused & innovative

• Rapid product development

• Significant value proposition

Enables our
“first to market
with innovative

products”
strategy

Situation:

Early identification of unmet need for measuring
important new regulatory T cell

Solution:
Rapid development of antibodies for appropriate

applications and disease models
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Innovation Example No. 1:

Cell Signaling—FOX P3

Building an Industry

Leading Franchise
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Innovation Example No. 1:

Cell Signaling—FOX P3

Building an Industry

Leading Franchise

EBioscience, in southern California, needed an overview of what their company did in a clear  
powerpoint presentation to use for sales and education of employees. eBioscience scientists have  
extensive expertise in antibody development, as well as personal histories of raising industry  
standards for antibody quality and by creating the charts and graphs witin the presentation,  
we were able to convey what they do as simply as possible, sometimes in lay terms.

Lightly animated and custom designed, this presentation has been a success for the company  
and will be used for months to come. 


